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Saul Bass (May 8, 1920 – April 
25, 1996) was a Jewish-American 
graphic designer and filmmaker, 
best known for his design of motion 
picture title sequences.
During his 40-year career Bass 
worked for some of Hollywood’s 
greatest filmmakers, including 
Alfred Hitchcock, Otto Preminger. 
Amongst his most famous title 
sequences are the animated paper 
cut-out of a heroin addict’s arm 
for Preminger’s The Man with the 
Golden Arm, the text racing up and 
down that eventually becomes a 
high-angle shot of the United Na-
tions building in Alfred Hitchcock’s 
North by Northwest, and the dis-
jointed text that races together and 
apart in Psycho.

Biography



Logos



Bass was responsible for some of the best-re-
membered, most iconic logos in North America, 
including both the Bell Telephone logo (1969) 
and successor AT&T globe (1983). Other well-
known designs were Continental Airlines (1968), 
Dixie (1969) and United Airlines (1974). Later, he 
would produce logos for a number of Japanese 
companies as well. He also designed the Stu-
dent Academy Award for the Academy of Motion 
Picture Arts and Sciences. An analysis of a range 
of Bass’s corporate logos in 2011 found them 
to have an unusual longevity. The most common 
cause of the demise of a Bass corporate logo 
(in the selection analyzed) was the demise of the 
company, rather than a corporate logo redesign. 
The average lifespan of a Bass logo is more than 
34 years, and counting.

Logos
“If I do my job well, the identity 
program will also clean up the

 image of the company, position it 
as being contemporary and keep it 

from ever looking dated.”
— Saul Bass



Film title sequence

AROUND THE WORLD IN EIGHTY DAYS (1956) 

BONJOUR TRISTESSE (1956)



Bass became widely known in the industry after creating the title 
sequence for Otto Preminger’s The Man with the Golden Arm (1955). 
The subject of the film was a jazz musician’s struggle to overcome his 
heroin addiction, a taboo subject in the mid-’50s. Bass decided to 
create a controversial title sequence to match the film’s controversial 
subject. He chose the arm as the central image, as the arm is a strong 
image relating to drug addiction. The titles featured an animated, black 
paper cut-out arm of a heroin addict. As he expected, it caused quite 
a sensation.

For Alfred Hitchcock, Bass provided effective, memorable title se-
quences, inventing a new type of kinetic typography, for North by 
Northwest, Vertigo, working with John Whitney, and Psycho. It was 
this kind of innovative, revolutionary work that made Bass a revered 
graphic designer. His later work with Martin Scorsese saw him move 
away from the optical techniques that he had pioneered and move 
into computerized titles, from which he produced the title sequence for 
Casino.

Film title sequence

“I saw the title as a way of conditioning 
the audience, so that when the film 
actually began, viewers would already 
have an emotional resonance with it.” 

— Saul Bass



Poster



Saul Bass designed emblematic movie posters that revolutionized the visuals of 
film advertising. Before Bass’s seminal poster for The Man with the Golden Arm 
(1955), movie posters were dominated by depictions of key scenes or characters 
from the film, often both juxtaposed with each other. Bass’s posters, however, typi-
cally developed simplified, symbolic designs that visually communicated key essen-
tial elements of the film. 
For example, his poster for a Man with a Golden Arm, with a jagged arm and off-
kilter typography, starkly communicates the protagonist’s struggle with heroin addi-
tion. Bass’s iconic Vertigo (1958) poster, with its stylized figures sucked down into 
the nucleus of a spiral vortex, captures the anxiety and disorientation central to the 
film. His poster for Anatomy of a Murder (1959) featured the silhouette of a corpse, 
jarringly dissected into seven pieces, makes both a pun on the film’s title and cap-
tures the moral ambiguities within which this court room drama is immersed.
He created some of his best known posters for films directed by Otto Preminger, 
Alfred Hitchcock, Billy Wilder, and Stanley Kubrick among oth   ers. His last com-
missioned film poster was created for Steven Spielberg’s Schindler’s List, but was 
never distributed. His poster work spanned five decades and inspired numerous 
other poster and graphic designers. Bass’s film posters are characterized by a dis-
tinctive typography and minimalistic style.
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